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Tiirkce Ozet

20. ylizyilin baglarindan itibaren diinya genelinde ¢ocuk is¢iligini dnlemek amaciyla pek ¢ok sivil toplum
kurulugu tarafindan ¢aligmalar yiiriitiilmektedir. Bu kampanyalarda gocuk is¢iliginin yasal bir sug oldugu,
¢ocuklarin sagligini bozdugu ve zihinsel gelisimlerini olumsuz yonde etkiledigi vurgulanmaktadir. Bu
mesajlarin kitlelere iletilmesi siirecinde pek cok farkli kitle iletisim ara¢ kullamlmaktadir. Ozellikle
son yillarda ¢ocuk is¢iliginin Onlenmesine yonelik sivil toplum kuruluslar tarafindan kamu spotu
reklamlarinin siklikla kullanildigi goriilmektedir. Bu ¢aligmada ¢ocuk isgiligine kargi hazirlanan kamu
spotu reklamlarinda hangi konularin agiklandig1 ve hangi mesajlarin verildigi ortaya konulmaya caligmstir.
Bu amagla ¢alisma kapsaminda amagli 6rneklem metodu kullanilarak belirlenen dort iilkenin (Hindistan,
Paraguay, Portekiz ve Romanya) ¢ocuk is¢iligine karst hazirlanan kamu spotu reklamlar incelenmistir.
Calismada nitel arastirma yontemleri igerisinde yer alan gostergebilimsel analiz metodu kullanilmigtir.
Calismada belirlenen doért kamu spotu reklami1 ABD’li dilbilimci Charles Sanders Peirce’in gdstergebilim
kavramlari 6zelinde analiz edilmistir. Elde edilen bulgularda her dért kamu spotu reklaminda da hiiziin
duygularina hitap edilerek, ¢ocuklarin zor sartlar altinda ¢alistiina yoénelik farkindalik olusturulmaya
calisildigi ortaya ¢ikarilmistir. Diger yandan ¢alismada kamu spotu reklamlarinda simgesel 6gelerden sik
yararlanildig1 ve bdylece verilmek istenen mesajlarin insanlarin zihinlerinde kalici olmasinin amaglandig:
sonucuna ulagilmistir.

ingilizce Ozet

The campaigns to prevent child labor have been conducted by many non-governmental organizations
around the world since the beginning of the 20th century. In these campaigns, that child labor is a legal
crime, injures their health and negatively affects their mental development has been emphasized. Many
different mass media tools have been used in the process of transmitting these messages to the masses.
Especially in recent years, that public spot advertisements have been frequently used by non-governmental
organizations to prevent child labor has been observed. In this study, it was tried to reveal which topics
have been explained and which messages have been given in public spot advertisements prepared against
child labor. For this purpose, public spot advertisements prepared against child labor in four countries
(India, Paraguay, Portugal and Romania), which were determined by using purposeful sampling method,
were examined. Semiotic analysis method in the qualitative research methods was used in the study. Four
public spot advertisements selected in the study were analyzed in the light of the American linguist Charles
Sanders Peirce’s semiotics concepts. The awareness regarding that children work under difficult conditions
was revealed by addressing sadness emotion in four public spot advertisements in the findings. On the other
hand, it was concluded that the symbolic elements were frequently used in public spot advertisements, so
that messages would be permanent was intended.
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